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• Welcome & Greetings

• Charrette Week Recap

• Charrette Themes

• A Vision for the Corridor

• Next Steps

Tonight’s Agenda



• A new land-use planning and community design project.

• Our geographic focus is: City of Monroe, Frenchtown Charter 
Township & Monroe Charter Township.

• Together we are reviewing all three local Municipal Master Plans 
as a cooperative effort.

• Results will provide guidance for new and continuing community 
development.

• Based on public participation to develop the vision, set goals, 
identify tasks, and assign those tasks to the right people/groups.

• Emphasizes economic resilience & climate resilience

What is Resilient Monroe!



Who is Cooperating?

City of Monroe

Frenchtown Charter Township

Monroe Charter Township

Monroe County

Local Governments
Lots of Local Organizations



A nonprofit community service organization created in 1993 to 
stimulate & support greater civic engagement.

Who is providing services?

Pro

Additional Support Provide by



Two program areas of protection, preservation and education:
• American heritage expressed through its material culture
• Natural resources and agriculture through land use and 

growth management

Our goal is to assist society in mitigating the severity of climate 
change and preparing for its unavoidable impacts.

Who is funding these efforts?

Funding is also coming from the local governments & LIAA



Land Information Access Association (LIAA)

RCA, PC
landscape architects and land planners  

Municipal Staff & Resilient Monroe Team Members

Charrette Team

Larry B. Dillin
Dillin Corp

Citizens of the Greater Monroe Community



What is a Charrette?

Ultimately concluding with a feasible plan for 

positive and sustainable change  

An intense series of stakeholder and public 

meetings designed to develop and refine 

design-based alternatives to real problems 

Ecole des Beaux Arts – School of Fne Arts



Charrette Activities 



Charrette Activities 
Stakeholder Meetings 



Charrette Activities 
Preliminary Concept Development



Charrette Activities 
Public Meeting  



What Makes a Great Street & Place?

They are regional, national and 

worldwide destinations

They are authentic, timeless, and 

create long-tern value

They contribute to sense of place 

and are a place of community 

pride 

They are active, vibrant and 

support social interaction

They are NOT automobile dominant 

- there is a balance among various 

types of transportation (including 

public transportation)

They are a diverse and balanced 

mix of components and shared 

uses



AN EXPANDED VIEW OF STREETS

Use all of the public right-of-way

to relate to development

Go Beyond The Street

Illustration: LSL Planning, Inc.

Complete Streets



Expanded View of Telegraph

Traffic LanePublic Realm Pedestrian RealmTraffic LaneTraffic Lane Traffic Lane Traffic Lane



Building for Place & Community



Building for Place and Community



Charrette Activities 
Public Meeting  



Charrette Activities 
Public Meeting  



Build Your Own Corridor Hands On Activity



Charrette Activities 
Public Meeting  



Charrette Activities 
Public Meeting



Charrette Activities 
Public Meeting  



Charrette Activities 
Public Meeting  



Charrette Activities 
Public Meeting  



Charrette Activities 
Public Meeting  



Charrette Activities 
Public Meeting  



Charrette Activities 
Public Meeting  



Charrette Activities 
Concept Development



Charrette Activities 
Stakeholder Review and Discussion



Charrette Activities
Open House - Wednesday Night 



Charrette Activities 
Concept Development and Stakeholder Review



Context & Charatcer



Telegraph Corridor (Dunbar to Stewart)



Telegraph Corridor (Dunbar to Stewart)



Telegraph (U.S. Route 24)

Saginaw Trail - Sauk Tribe



Telegraph (U.S. Route 24)



Telegraph (U.S. Route 24)



Opportunities - Identity & Sense of Place

Greater Monroe Community Identity

John Patterson

Bill Saul

Water



Opportunities - Identity & Sense of Place

Greater Monroe Community Identity

John Patterson

History



Opportunities - Identity & Creating Place

Greater Monroe Community Identity

John Patterson

Downtown



Opportunities - Identity & Sense of Place

on Telegraph 

Buildings 

Redevelopment

Accessibility

Landscaping

Road Treatments

Sustainable Applications 



Creating Unique Character & Sense of Place
The Roadway - Road Treatments (within the right-of-way)



Creating Unique Character & Sense of Place
The Roadway - Road Treatments



Creating Unique Character & Sense of Place
The Roadway - Road Treatments

2005 Access Management Plan



Creating Unique Character & Sense of Place
The Roadway - Road Treatments (sidewalks)



Creating Unique Character & Sense of Place
The Roadway - Road Treatments (sidewalks)



Creating Unique Character & Sense of Place
The Roadway - Road Treatments (sidewalks)



Creating Unique Character & Sense of Place
The Roadway - Road Treatments (sidewalks)



Creating Unique Character & Sense of Place
The Roadway - Road Treatments (sidewalks)



Creating Unique Character & Sense of Place
The Roadway - Road Treatments (sidewalks)



Creating Unique Character & Sense of Place
The Roadway - Road Treatments (sidewalks)



Creating Unique Character & Sense of Place
The Roadway - Road Treatments (sidewalks)



Creating Unique Character & Sense of Place
The Roadway - Road Treatments (sidewalks)



Creating Unique Character & Sense of Place
The Roadway - Parcel Treatments (vegetative buffer)



Creating Unique Character & Sense of Place
Parcel Treatments (vegetative buffer)



Creating Unique Character & Sense of Place
Parcel Treatments (vegetative buffer)



Creating Unique Character & Sense of Place
Parcel Treatments (vegetative buffer)



Creating Unique Character & Sense of Place
The Roadway - Road Treatments (within the right-of-way)



Creating Unique Character & Sense of Place
Parcel Treatments (parking - approximately 181 acres)



Creating Unique Character & Sense of Place
Parcel Treatments (parking)



Creating Unique Character & Sense of Place
Parcel Treatments (parking)



Creating Unique Character & Sense of Place
Parcel Treatments (parking)



Creating Unique Character & Sense of Place
Parcel Treatments (parking)

Establish Maximum 

Parking Standards 

Encourage Shared Parking

Landscaping

Pervious Treatments 



Creating Unique Character & Sense of Place
Parcel Treatments (signs)



Creating Unique Character & Sense of Place
Parcel Treatments (signs)



Creating Unique Character & Sense of Place
Parcel Treatments (signs)



Creating Unique Character & Sense of Place
Parcel Treatments (signs)



Creating Unique Character & Sense of Place
Parcel Treatments (signs)



Creating Unique Character & Sense of Place
Parcel Treatments (buildings)



Creating Unique Character & Sense of Place
Parcel Treatments (buildings)



Creating Unique Character & Sense of Place
Parcel Treatments (buildings)



Creating Unique Character & Sense of Place
Parcel Treatments (buildings)



Creating Unique Character & Sense of Place
Parcel Treatments (buildings)

Building Compatibility

• Height

• Mass

• Orientation

• Architecture

• Roof-lines

• Building Materials



Creating Unique Character & Sense of Place
Parcel Treatments (buildings)

Healthy Community Handbook (2009)

Ontario Ministry of Municipal Affairs & Housing 



Opportunities (Mill Race Park - River Access)



Opportunities (Mill Race Park - River Access)



Opportunities (Mill Race Park - River Access)



Opportunities - Stone Street



Opportunities - Stone Street



Opportunities - Stone Street



Opportunities - Stone Street



Opportunities - Community Gateway



Opportunities - Lay-Z-Boy Site



Opportunities - Lay-Z-Boy Site

Huber



Opportunities - Lay-Z-Boy Site

Huber



Opportunities Lay-Z-Boy Site

Lifestyle Center
• Chain specialty store

• Dining and entertainment in 

outdoor setting

• No national anchors

• May include large-format specialty

retailers, movie theater

Mashpee Commons, MA

Levis Commons, Perrysburg Ohio

ICSC - International Council of Shopping Centers



Opportunities Lay-Z-Boy Site

Lifestyle Center

Metrowest - Vienna Virginia



Retail Opportunities
• Specialty Food Stores

• Shoe Stores

• Jewelry, Luggage & Leather Good Stores

• Special Food Services

• Drinking Places (Alcoholic Beverages)
Esri and Dunn and Bradstreet



Assuming a full build out 

of the National Battlefield 

Park Master Plan there will 

be a predicted $29.9 

million increase in sales in 

the local economy

Retail Opportunities



Opportunities (help attract new businesses and fill commercial vacancies)



Opportunities (help attract new businesses)



Lay-Z-Boy Site Redevelopment 



Opportunities Connectivity

Gateway
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Opportunities Connectivity
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Opportunities Connectivity



Implementation Tools

Zoning Ordinance (zoning overlay)

Brownfield Redevelopment Fund

Natural Resources Trust Fund

Transportation Alternative Program (TAP) - MDOT

Capital Improvement Authority 

Buildings Standards 



2013 Taxes

$10,000

2014 Taxes

$10,000

$2,000

$4,000

$10,000

Life-span of TIF

$10,000

$6,000

2015 Taxes 2016 Taxes

Base Year $12,000 $14,000 $16,000 

Hypothetical Example

Amount captured by TIF for Capital 

Improvements



Questions


